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IDEAS

Thanks to blogs, social-
networking sites, message
boards, and camera phones,
brides are sharing inspiration

-’F YOU'RE EXCHANGING |
'
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and photos with duos around the
i groom (in 2010, a median of 26

and 28, respectively, according
i to the U.S. Census Bureau). One |

globe. As a result, weddings
are evolving at warp speed

“We used to tell a bride what to

do,” says celebrity event planner | SilVe ce cot |
i taking on more financial respon-

i sibility, the day can really be :
i about them,” says New York City |
i event planner Xochit| Gonzalez
i (alwaysabridesmaid.us).

Colin Cowie (colincowie.com).
“Now she's coming to us with
ideas she found online.”
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#% | THE WEDDING IS
/ | ALL ABOUT YOU
e | From naming tables
after your fave rock bands to
having your Hawaiian auntie
teach guests the hula, you're
doing your day your way.

ddings have become a

e reflection of couples, thelr

s, and their hobbles,
rather than just a routine cere-
says San
Diego event planner Aleah Val-
ley (valleyandco.com).

mony and dinner,

=7 | YOU'RE PAYING
- . FORIT
wr | Whereas it was once

tradition for the bride’s parents

ple
i themselves, This shift has been
i spurred on by economic uncer- i
i tainty, rising costs, and an uptick d

¢ aretaking th

to foot the bill, a 2010 Wedding

! Report survey found that cot

s now cover 58 percer

in the ages of the bride and

silver lining: “Since couples are

YOU WANT THE
CEREMONY TO BE
MEANINGFUL

A

For years, brides and grooms
{ saw the service as a pre-party
i formality. No longer. “Couples

ne to cralt per

sonal, heartielt ceremonies,

says Philadelphia party planner
i and stylist Beka Rendell (styled
i creative.com). You're writing

i your vows, riding in on horse- :
{ back, and leading guests in cele- |
i bratory sing-alongs. And then
i there's the “friend as officiant”
{ phenomenon: Fifteen years ag
i it was almost unheard of
i aloved one who wasn't a judge,

| a pastor, or another ordained

i official preside over your union.
i Now, whether because of their

i diminished affiliation with orga-
i nized religion or an amplified

i desire to fill their day with mean-
i ing, couples are increasingly

i turning to a friend or family

: member to perform their cere-

mony. At present, the Universal

Life Church Monastery (the

i monastery.org) receives about
i 750 requests per day for anline

i ordination—more than twice the
i number it did in 2002.

™ | YOU WANT TO
HAVE FUN
%t | While keeping it meanr-

i ingful, duos are also giving
i themselves permission to pla:

e days, no one blinks a

ill=hour bouncy cast

i And lawn games and photo-

i booth sightings are almost as

i common as that long white

i dress. Ina complicated world

i building the party of a lifetims

¢ around the simple pleasures o
i childhood has major appeal, b
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Neil Howe, co-author
snnials Rising: The Next
=zt Generation, thinks it's
sut more than that. “This gen-
=510n Is customizing a ceremo-
nstitution so it's relevant to
sts,” he says. In other
3 u want to make sure all
r peeps have fun, too!

YOU'RE THINKING

BEYOND THE

BANQUET HALL
nough they remain a popular
catering halls are no lon-
r the be-all, end-all site.

says celebrity event
Bryan Rafanelli (rafanelli
= : \m) Many twosomes
=r= planning parties at offbeat
tas (doughnut shops! organic
==rms! schoolyards!) that say
=omething about them.
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YOU'RE DIY-ING IT

Tight budgets aren't the

only reason brides are
d0ing it themselves,

; Perhaps this
was prompted by the backlash
nst the plastification of the
American lifestyle, but there is a
great sense of nostalgia for sim-
times and all their homespun
dness. Meanwhile, the Inter-
et has increased access to craft-
ars, As a result, the artisanal
trend has hit it big: For example,
the Etsy community, purveyor of
all things handmade, has sold

Gwen Stefani YouTube is
rocks a pink launched; Etsy
ombré wedding  beagins linking
dress; The New artisans to cou-
York Times ples hungry for

becomes the first
major U.S. paper
to publish same-
sex wedding
announcements.

handmade items.

since 2(
Distillery
the nur
tilleries almost unedm.;lﬂd
between 2006 and 2010. So
while many brides are printing
their own invites to save cash,

others do so simply for the tactile ;

experience of arranging bou-
quets and whittling that wooden
sign. What better way to put a
personal stamp on the big day?

YOU'RE CHAMPI-
ONING SAME-SEX
WEDDINGS
Gen Wed is more accepting of
nontraditional lifestyles. “Celebs

are coming out, and more people |

know someone's who's gay,”

says Bernadette Coveney Smith
(14stories.com), a planner spe-
cializing in same-sex | do’s. Five

Weddingbee hits
the scene, giving
brides a friendly
forum in which to
share their tips
and ideas.

Apple sells its 100
millionth iPod,
ensuring that iPod
wedding will
remain part of the
bridal lexicon for
years to come.

a number that will sure
your generation e
of power—hello, Ba
and Meghan McCain

YOUR WEDDIN

wedding sites are
friends and fam tc
every step of the

cess. And when ¢
offline, their nea
stay by their side:
jam favors, a cousi
sional music, and th
pitches in with makeu
“There's a teamwork ¢
at schools and at work,”
HOWE
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BRIDES show- The “Forever”
cases hot pink wedding video
heels on the cover, hits YouTube,

the first reported  inspiring the crew
Twitter proposal  from The Office to
takes place, and dance down the
the global econ-  aisle at Pam and
omy collapses, Jim's | do’s.

turning millions
of brides into
DiY-ers.

YOU WANT TO
GIVE BACK
According to
u're the most altruistic
ounch in decades, so making
Ily conscious choices
ur vows Is a no-brainer,
e donating to your favorite
rity in your guests’' names
ad of passing out favors,
nd you're handing over your
terpieces to hospitals and
nursing homes post-reception.
me of you are even suggest-
ing that guests give to chari-
rather than buy wedding
sents, (Props, Will and Kate!)
ow |‘qu is the rrcncl ? In the past

w
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|\ow that's some-
L'wlng to celahrate

Will and Kate
prove that even
royal Gen Wed-
ders are doing it
for themselves.
(After-party!)

Ready-to-wear
retailers show
their love for
brides: White
House Black Mar-
ket and The Lim-
ited launch wed-
ding lines, and
J.Crew opens its
first bridal salon.




